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Introduction 

Seafood Week 

Seafood Week is an integrated marketing campaign designed to get more 
people eating more fish more often. The campaign is co-ordinated by Seafish 
as a flexible platform for businesses and organisations to get involved no 
matter where they are in the supply chain. 

 

Seafish celebrated Seafood Week for the first time in 9-16 October 2015 since 
2007, giving the entire seafood industry the opportunity to promote their work, 
companies, and brands. This led to a wide range of events and special offers 
for consumers, as well as extensive national and regional media coverage. 

 

Seafood Week 2016 ran from  
Friday 7 October until Friday 14 October 2016. Kicking off the week, on 
Friday 7 October we will be bringing back Fish Pun Day. 

 

Our key objective of Seafood Week 
Get more people buying, tasting and cooking seafood more often 

 

 



Seafood 
Week 2016  
in a mussel 
shell 

Our tactics for the voyage 

• Dedicated campaign creative and free resources to be used by 

Seafish and industry partners available via http://images.seafish.org 

• Dedicated website www.seafoodweek.co.uk   

• PR and media engagement strategy 

• Fully extensive social media calendar and managed conversations  

• Content Partnerships 

• Media and broadcast programme 

• Multi-channel digital advertising programme 

• Email marketing campaigns 

• Regional events  
• Detailed evaluation across analytics, consumer research, industry 

qualitative and quantitative work.  

 
Our crew  

An expert crew of specialist agencies has been assembled to support the 

Seafish in-house team. Agencies include Citypress for PR, Carat for Media 

Buying, Underscore for Design and The Big Partnership for web 

development. 

http://images.seafish.org/
http://www.seafoodweek.co.uk/


Seafood Week 
2016 
day-by-day 

 

 

 
 
 

 

Seafood Week 
2016 day by day 

Fri 7 
October 

Sat 8 
October 

Sun 9 
October 

Mon 10 
October 

Tues 11 
October 

Wed 12 
October 

Thurs  13 
October 

Fri 14 
October 

 Fish of the Day Cod Mussels Mackerel Prawns Plaice Sardines Tuna Haddock 

Inspiration of the 
day 

Fish and 
Chips 

Fish Pie Kedgeree 
Seafood 

Curry 
Fish 

Fingers 
Scampi Fish Cakes 

Fish and 
Chips 



• Major supermarkets signed up to Seafood Week and implemented 

it in their own ways. 

Morrisons, Sainsbury’s Aldi, The Co-op, Tesco, Iceland and M&S 

 

• All the major seafood brands on board. 

Young’s, Whitby Seafood, Saucy Fish Co and Birds Eye 

 

• Hilton and Jamie’s Italian on board supporting the out of home work 



Web hub 
seafoodweek.co.uk 

 

• 56,705 Visits 

and  

47,000 Unique  

Visitors in 8 days 

 

• More than 60  
new pages of  

recipes created. 

 

 
 

 

 

 



Web hub 
seafoodweek.co.uk 

• Dedicated page to 

support businesses 

promote their Seafood 

Week activity 

 

• Seafood Brand  

Spotlights for: 
Birds Eye, Young’s,  

Whitby Seafood and 

Saucy  

 

• Retail Spotlight for:  
Tesco, Sainsbury's and 

Jamie’s Italian 

 
 

 

 

 



 

 

383 business 

locations on 

the Seafood 

Week Map  

 
 



Net of  

Social Reach 
#seafoodweek 
 

84 million (up 56%) 
impressions achieved in 8 

days 

 

• Full conversational 

calendar and heavy 
engagement with 

consumers and industry, 

talking about seafood 

and encouraging 
purchase. 
 
 



Social Reach 

#fishpunday  

 
• 14.6 million 

impressions  

(uplift 27%) 

• 630 users  

(uplift 16%) 

 
 

 

 

 
 



New for 2016 

Instagram 
#seafoodweek 
 

Hashtag Reach of 500k, 
with 672k worth of 

Impressions 

 

FitD posted 18 times over 8 

days: 
• 7k Impressions 

• 5k Reach 

• 650 Engagements 
 
 



Content – hooking  
in consumers 

 

• 6 email campaigns 
sent to encourage 
eating more fish, 
partner promotion and 
recipe ideas. 

 
 
• 26% open rate, 42% click 

rate 

  
 

 

 

 

 

 



Trade Coverage 

30 pieces of trade 
coverage secured 
(print and online) 
Total Reach: 
3,553,289 
 
• Coverage 

highlights include:  
Fish Update, The 
Caterer, The Fish 
Site and 
Undercurrent 
News. 

 



Quirky Consumer 
Media Coverage for 
Aquatic art 

Six pieces of UK 
national and 
Scottish national 
coverage secured 
(print and online) 
Total Reach: 
35,540,236 
 
Coverage 
highlights include 
Express Online, 
reaching more than 
33,000,000 monthly 
unique users. 
 
 



Media for 
Fishermen’s top tips 

 27 pieces of UK 
regional coverage 
secured (print and 
online) 

Total Reach: 2,062,513 

 

• Coverage highlights 
include: The Press & 
Journal, Sunderland 
Echo, Scotsman Food 
and Drink and East 
Anglian Daily Times. 

 
 



Fish food bank Media 

Six pieces of UK coverage 
secured (print and online) 

Total Reach: 288,435 

 

• Teamed up with UK anti-
poverty charity, The 
Trussell Trust, to increase 
donations of tinned 
seafood to foodbanks in 
eight regions of the UK. 

 

 



Fish and gin 
hamper drops 

Eight pieces of UK 
coverage secured 
(print, online and 
broadcast) 

Total Reach: 2,385,190 

 

• 15 fish and gin hampers 
created for journalists 
showing how fish and 
gin can be best paired 
together. 



Marley Spoon 
partnership 

• Targeted Marley Spoon, a 
recipe box provider that 
delivers recipes and fresh 
ingredients to your door. 

• Set up SEAFOODWEEK 
discount code to provide £20 
off your first recipe box. 

 

 



Sunday Brunch 

 

Sunday Brunch is one 

of the UK’s most 

popular  programmes.  

The appearance by CJ 

Jackson on  

29th September  2016 

for Seafood Week  

reached over 

2.5million people. 



2016 Broadcast 

Bait 
 

59 features and interviews 

with highlights include Heart 

Yorkshire (397,000), Metro 

Radio (307,000), talkRADIO 

(224,000), Downtown Radio 

(284,000) and Spectrum 

Radio (185,000) 

 

• Experts for radio 

Andy Gray  

– Seafish, Fish and 

Chips/Seafood 

– CJ Jackson, CEO of 
Billingsgate Seafood 
School Radio  

• – Juliette Kellow Nutrition 

 



Billingsgate feature 
for Seafood Week  

10 pieces of online 
coverage secured for 
Seafood Week 

Total Reach: 3,252,780  

Online, consumer media 
placement to inspire 
consumers. This feature will 
also support our education 
work. 



2016 Broadcast 

Bait 
 

49 features and interviews 

with highlights include Heart 

Yorkshire (397,000), Metro 

Radio (307,000), talkRADIO 

(224,000), Downtown Radio 

(284,000) and Spectrum 

Radio (185,000) led to a 

total reach of 19,698,315 

 

• Experts for radio 

Andy Gray  

– Seafish, Fish and 

Chips/Seafood 
– CJ Jackson, CEO of 
Billingsgate Seafood 

School Radio  

• – Juliette Kellow Nutrition 

 



Broadcast Bait 
 

Nigel Barden 

 

• Mentioned Seafood 

Week twice on the Radio 

2 Simon Mayo Drive Time 
show, also on BBC Radio  

London with a whopping 

reach of 7,136,000 



2016 Recipe for PR 
success   

364 pieces of UK 
coverage secured for 
Seafood Week 

Total Reach: 130,187,760 

• Successful national, 
regional, online and 
consumer media recipe 
placement to inspire 
consumers.  



2016 Belfast Loaves  
and Fishes 

 
  

18 pieces of coverage secured 

• Event attended by 3000 
people of all ages with a total 
PR reach of 871,000 

• The Loaves and Fishes event 
was highly rated by the 
public with a 97% satisfaction 
rating on Sunday 9th October 
and a 91% satisfaction rate 
on Monday 10th October 

• BBC Radio Ulster interview 
with a reach of 524,000. 

• Total print and online reach of 
600,000+ all niche to Northern 
Ireland. 

• The Seafood Week event 
crowed the Student 
Masterchef from Belfast Met.  



Schools Events 
 
Over 200 school pupils took 
part in special events for 
Seafood Week with a reach 
in local, education and 
online media of 618,631 
 
 
 

• Special events took place 
at Billingsgate, Brexham, 
Cardiff, Liverpool, 
Portsmouth, Edinburgh, 
Glasgow, Cleethorpes and 
Preston. 

• Events had local experts, 
chefs and educators. 

 
 



College Events 
 
Over 400 college students 
from England, Scotland, 
Wales and Northern Ireland 
took part in events across the 
country 
 
 
 
These events aimed to 
educate the chefs of 
tomorrow in how to properly 
prepare seafood 

 
 



2016 Outreach 
Events 
 
Hundreds of people took part 
in adult educational which 
included Billingsgate, a  
supermarket  outreach event 
 
 



 
Contact 
Heather Middleton 
0131 524 8691 
07904 660484 
heather.middleton@seafish.co.uk 

 

 




