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Seafood Week

_ Seafood Week is an integrated marketing campaign designed to get more
Introduction people eating more fish more often. The campaign is co-ordinated by Seafish
as a flexible platform for businesses and organisations to get involved no
matter where they are in the supply chain.

Seafish celebrated Seafood Week from 9-16 October 2015 for the first time
since 2007, giving the entire seafood industry the opportunity to promote their
work, companies, and brands. This led to a wide range of events and special
offers for consumers, as well as extensive national and regional media
coverage.

Seafood Week 2016 will run from
Friday 7 October until Friday 14 October 2016. Kicking off the week, on
Friday 7 October we will be bringing back Fish Pun Day.

Our key objective of Seafood Week
Get more people buying, tasting and cooking seafood more often




Seafood
Week 2016

IN a mussel « Dedicated campaign creative and free resources to be used by
Sh e” Seafish ar)d indus_,try partners_ availa_tble via http://images.seafish.org
e Launch with the first ever national Fish Pun Day

PR and media engagement strategy

« Media and broadcast programme

« Multi-channel digital advertising programme

 Dedicated website www.seafoodweek.co.uk

 Email marketing campaigns

* Fully extensive social media calendar and managed conversations

« Content Partnerships

 Regional events

 Detailed evaluation across analytics, consumer research, industry
qualitative and quantitative work.

Our tactics for the voyage

Our crew

An expert crew of specialist agencies has been assembled to support the
Seafish in-house team. Agencies include Citypress for PR, Carat for Media
Buying, Underscore for Design and The Big Partnership for web
development.



http://images.seafish.org/
http://www.seafoodweek.co.uk/

Seafood Week

Seafish through our Fish is the Dish channels will be promoting the above

2016 species on the promotional calendar but brands and companies can tailor
day— by—day their own offer however they wish to best fit their business objectives and
customers.




Seafood Week
a review of 2015



Seafood Week 2015 Quay highline results

Fishing for
Compliments

The benefits significantly outweigh the costs.
Benefit to industry = between £7mM and £18m.

The range is based on two scenarios developed from different trends to determine the counterfactual estimate
(i.e. in the absence of Seafood Week).

S E A F (] [] D For every £1 Seafish invested an estimated return for the industry of

between £25 and £64 was achieved Seafood Week benefit:cost ratio
»W E E K> (BCR) = between 25:1 and 64:1.

A BCR of greater than 4 is considered within central government to be a ‘very high’ value for money (VfM) project.

- 16™ 0CTOBER , _
Don’t just take our word for it ...

“Seafood Week 2015 was a massive success at the Co-operative Food,
where a co-ordinated campaign from digital to the shelf edge helped
bring new shoppers to the category. The end result was double digit
sales growth and nothing says a job well done more than that.”

Steve Addison, Head of Chilled, The Co-operative Food




sSuccess
caught for
Seafood Week
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2015 Objectives
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To provide a campaign event platform to deliver media and digital noise — Achieved
« To delivery a campaign that provided flexibility across all elements of the supply
chain for companies to come on board in their own way from mongers, chippies and
restaurants to seafood brands, major retailers, trade bodies to charities — Achieved
« To deliver media reach of 50 million — Hooked 76 million
» To deliver social media reach of 40 million for the 8 day period — Hooked 54 million

» To gain support from 4 major partners — Hooked 10 including 4 major retailers

» To provide significant ROI for levy funded organisation — Hooked 25:1 — 64:1



Example of what The cooperative |

consumers could Haaiuwlmm
sea

Range of deals covering
over 10 product areas.

In store POS

The Co-op created their
own seafood new pages
on their website and had
a page on Seafish’s
consumer site.

Strong social media
engagement.

Four recipes provided by
The Co-op for Seafish.
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SEAFDOD WEEK DEALS FROM THE C0-DPERATIVE'S SEAFDOD RAGE

+ Scottish Salmon Fillets 400 - Was £7. 49, Mowe £4.09
+ Smoked Haddock Fillets 250 - 'Was £3.79. Now £3

+ Wtinnate Cod Fish Fingers S70g - W 4 £349

247
+ Seottish Mussols with Garlic ButterWhite Wine 500g |222350g) - Twa for £5
* Cod/Smoked Cod Fillets 250g - Twn fur £7

SEAFISH




Example of what M
consumers could MORRISONS

sea ~ | 4 WHITBY -

SEAFOODS

Eight daily deals and deal of the
week tied into 8 headline species.

Substantial Instore POS Qf i’\’lg a

= B

Dedicated page and unique .
pag q Fresh Salmon seﬂﬁff %Vaiek

content on Seafood Week site. B = & Fillets

Eight unique recipes provided by P e gﬂ%‘?
Morrisons’ chef for Seafish use |

Four original content stories.

Social media engagement and
promotion.



gooood. #5eafoodWeek bit ly/1VdTXAY
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consumers could
sea

Exa m p I € Of Wh at Sa i nSbU ryls g ‘.s’;;nrzh:gTish?ggsf;urr?or;;:ments or anything, but these RECIPES are

B

High level of social media
engagement through
Twitter from @sainsburys
(390K followers) and
@SainsburysNews (48K
followers).

A Seafood Week blog on
their corporate website.

S ¢ Sainsbury's News ( Sainsburysiews - 23h
ri‘. Try out your culinary skills with this tasty pan-fried mackere! recipe
(=

#5eafoodWeek homemadebyyou co ukirecipes/salads

News announcement
supporting Seafood Week
which enjoyed significant
coverage in the retall trade
press.

EPR RETAIL NEWS a
3o | o | oo | B dmer |

SAINSBURY SUPPORTS SEAFOOD WEEK 2015.
9TH-16TH OCTOBER

r —‘ LIC (
T GROW YOUR SNACKIN

Sainsbury’s promotes Seafood Week . 25000
2015

09 October 2 bl -

J Sainsbury plc

Home About us Responsibility Investor centre Media Suppllers m Little Stones

@ Living Archive @ Coolces @ Careers @ Contacts | Weyword search Q,

‘Blog Biog WSS Need ¥
Artacles by subject “Sustainabie fish”
Ally Dingwall: Get involved in Seafood week Ty Stittunr
Filter blog by author

Friday 9th October marks the start of Sealood week, and runs ey
unti rﬂaag 168 nDc 'DET So, 0-Msh-1ally 1t's on for 8 days but 1t BR AN |
would b = a sharme to not sques s b bwa NS Friday 5
0n 09 October 2015

By value
& Read more

® A groat place to work

w0 Commentls) | Posted in Sustainabile fiuh ® Rest for food and health
& Making a positive difference to our

community
© Raspact for our amironmant



Seafood Week 2015 Partnerships

« Major supermarkets signed up to Seafood Week The c&upﬂl‘ﬂilvﬂ
- and implemented it in their own ways. Here for you

Seafood Week 2015.

 Loch Fyne, Yo! Sushi and Hotel du Vin on board - SSAFOCOD LIMIIED

—with-many more individual businesses and chains

keen to show support after seeing Seafood Week
2015.

e e B —— S — == T R e e Oy I LOCH I_=YNE e

L3




Trade
Communications

fishfriers

REVIEW
Seafish launches industry toolkit INVULVED
for Seafood Week ,
A new industry toolkit has been The downloadable toalkit contains el \i
mada available by Eish is the information, advice and marketing COOK ME . AlY ME
Rish, the consumer face of collateral for businesses wishing

Seafish, to help fish and chip to get involved and lake advantage

!H.l:im- . “; ”I o the UK get . of the national awarenass weak
m: Friday 9 zﬁa::rk;:' which seek:; tnhenmudragg
October 2015. consumers o buy and enjoy

THE CATERER *

Seaflsh encourages caterers to support
Seafood Week

COTETRIE, MEEI0UNANES onc T30dsenvICE ErTTRe ore Deing urged 10 get Behind this yeors Seafpod Weed i hely
SNCoWagE CINSUMes 1o @al mone sealood, more oflen,

Trade PR aChieved 23 Seatond Waek wil tés plnce betwaen 3 and %5 Cictoner and wil be led by Seafish, te INncusTy authanty on

seafond.

p i e C e S Of C Ove rag e :::::::r:rh:.mwm Bims £ BiGhIGT the wantth of sanfoad on oier a: ocal estaumnss, takenmays, hotek,
secured @

SeafoodSource.com
Total Reach:
Seafish kicks off national retail, restaurant seafood promotion

Your Global Seafood Solution

Saimaary's Yol Suzhi and Morisoms are pmong the maor ressibers and
reskaurznt chaine tkdng pert In Seafisns annuel Seafecd Weak wiich ke of
B Corotar.

Get On Board With Seafood Week

SEAFISH, THE industry authority on seafood,  Ooober

Is calling on the UK foodservices industry o hmmdhLMEmdrﬂ-:dmnyi
£ behind Seafood Wik, tak laee from FRSCUCTES, pirCicipating cutiaty can p r

Eichr'-liﬂdnb:r,xldhl:lph::ndm:-h meach new audiences and even be with the chance of being

brate its incredible ocean wealth, w"""”“"m“‘d“*’m

Fealrarlims sras prosrwlnns snupuag v corsumens Lo esl s sealvd roee
otten will be helo throughout the Uniksd Kingdoen trough 10 Ocbober, “The
naticnal celbration sagis 1o ghiight the abundarog of calidous. fresh

sralid ornulTen aniers e KL amld are (o pel e Cnish plde eaoted
ghaul rapenment rg vath seafood st home and eeploiing new basbes winen
thiy wist thelr tasorthe restaurant or tokogway. ™ salkd Chrls Micclezon, head of
communications and markesing at Seatisn
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Web hub

seafoodweek.co.uk
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Content — hookingll st =
IN consumers B e L S

FISH AND CHIPS -
A TAKEAWAY

FISH VANS FLESH - BUYING FREEZING FRESH

et ok Sear i st RESH FISH
e Lets

FRESH V FROZEN H.Fi FROZEN
o oy s PRODUCTS -
b . BUYING FRESH

The surface of frozen seafaod
prodoe e frae &

READ MORE

READY-MADE, NO
FUSS




300 business YOUNG'S SEAFOOD - EACHDAY EATFiS YR [T

Seafood Week supporters and promotions are all over the UK! Take a look at our handy

R I 0 C atl O n S 0 n map below to see what's happening in your area, and if you'd like to be featured on our WAYI Dates: 9th October - 16th

map then get in touch! October

th e Se afo 0 d FIND WHAT'S ON IN YOUR AREA | exver vour eostcone SUBMIT Venue:

hitp://www youngsseafood.co.uk

—— VV e e' : Iilétp i o fmen ‘("‘ ., ()
i . ; ﬂou]}as More info:
e o v SEAFOOD LIMITED hitp://www _youngsseafood.co.uk

2 ’ L \") Here at Young's we want to inspire the Nation to try some new fish
by : i : dishes during Seafood Week!
v o ) j ] :wa < } We'll be posting an exciting new recipe idea onto Facebook
s ))" ) Cofery ST everyday from the 9th - 16th October, and we're asking you to get
, 7 =up S gl involved by sending in your own recipe ideas and suggestions. For a
I : ap dut 82015 eoBsi 05K (62003 Gosg . Oeog:Necera Mg OISae ORINAE T of s chance to win some great prizes, simply like us on Facebook or
FIND MORE SEAFO0D EVENTS AND RESTAURANTS NEAR YOU (207 17| olowicon TNIECE BEC I0Ve L lieal fmanyor!
SEAFOOD WEEK NATIONAL OFFERS
MORRISONS
M S Dates: 12th o 16th October

MORRISONS 2015

]
(Cview arress ) 0 b
5 %{ ‘*”54 Times: Daily
YOI SUSHI OCEAN CLASSIL - _ (’;: %

Venue; The Radcliffe, 31

o [P B Walsworth Road, Hitchin,
rddLllffé Hertfordshire, SG7 9ST

40% off on Monday 12
October

W

— susiiu — —

More info:
F— From the 12th of October to the 16th, we are adding daily seafood hitp://www theradcliffe.co.uk
specials to our current menus to tempt and tantalise our customers.

TWITTER

SEAFISH

Copyright @2015 Seafish. All rights reserved. 0 snomy on soatos



The Sauey Fish Co. (/SaucyFishCo  Oct 17
N et Of Eve ry day e = We've been a proud supporter of National Seafood Week but the delicious fish
_ dishes don't stop today!
Fish of the Day

Social Reach Dish of the Day
red = Y-11010]0 V(=121 @ Cooking

Buying

53.8 million
impressions achieved in 8  [{¥lgllale)
LEve Enjoying
e Full conversational
calendar and heavy
engagement with gofy T e Din st O g P St Dish i 016 | |
consumers and industry, K e GaL ioveveengetig e oo o o i . cpsopfom Crorers
talking about seafood
and encouraging
purchase.




Dl Hungry Healthy Happy

GGy 12 Octoveratiz0 @ Hungry Healthy Happy

-
B I O e r re C I e Healthy eating doesn't have io be complicated or take a long fime !
Crab Spaghetti with Watercress and Tomato is the ideal easy we - T
meal and ready in just 15 minutes. s
C h al I e n g e The perfect way to celebrate National Seafood Week. #seafoodw

hitpihwww. hungryhealthyhappy.comicrab-spaghetti-with-wate_. ./

D, FITMES: AND HAPPIMNESS

Top 100 foodie blogger . s MEDITERRANEAN TUNA STEAKS
champion Hungry Healthy Happy X 4 SRR TR DA

created new two recipes and il s

social conversations to her 100K+ .. O 40 D O geaO gy gy
followers Eifw]pfe=]ofoc =]

Crib Snachet with Wit ) aT P If you are looking to cook something a little extra special this week, then try a tuna steak. It's
BN TR really simple to make and there are so many different flavours that you can add. Mediterranean

Overview en gagement stats: (T L TN being my favourite.

HUNGRYHEALTHYHAPPY .COM | BY DANMNII

6,328 views online

|ﬁ' Like ¥ Comment A Share

279 Facebook shares i
18 retweet/favourites

Hungry Heatthy Happy & HHE_Duneid - el 14

133 Shares on Pinterest It's National Seafood Week! Crab
Spaghetti with Watercress and Tomato
buff ly/1LNunEC #seafoodweek




Competitions -
catching
consumer emalls

Competitions were used to
amplify reach and capture
consumer email addresses
that can be used in future
marketing for Seafish.

10,873 new ‘clean’ consumer
emails gained.

SEAFO0D
Piik>

§-167H OCTOBER 2015

DAILY SEAFOOD WEEK TWITTER COMPETITIONS | :5 Il

WORTH OF PRIZES
UNTIL 18 OCTOBER - WIN ONE OF EIGHT LOCH FYNE MEALS FOR TWO!

As part of Seafood Week, our friends at the lovely Loch Fyne are giving eight lucky
people a fabulous prize of a meal for two to enjoy at one of their 41 restaurants located
throughout the UK.

Every day of Seafood Week we'll draw one lucky winner - you only need to enter once
and on Monday 1%9th of October we will draw one lucky winner who will the grand prize
which is a meal for two and a fabulous overnight hotel in the Loch Fyne Bath hotel.

To enter this fab competition click here!

TUESDAY 13 OCTOBER - DAY 5

Tuesday’s Twitter #FishSliceGiveaway!

Even though it's Seafood Week, we couldn’t not have our #FishSliceGiveaway and this EUDK ME "
time it's a bumper edition with us giving away 25 of the beauties!

£100 OF SEAFDOD,
A DELUXE POTS AND PAN SET,
A RANGE OF SEAFOOD COOKEOOKS,
APRONS, TEA TOWELS, FISH SLICES
AND MORE

As part of the Seafood
Week 2015 celebrations
we're giving one lucky
person the chance to win
this amazing prize and
what's more they get to
pick tha colour of the
fridge freezer!

For your chanca to
win simply visit

. BUY ME



Broadcast Bait :
Simon Mayo (-
36 features and interviews , Drlveﬂme

. : : : Weekdays

including Simon Mayo’s - 1700-1900

Drive Time Radio 2 show -
overall reach of 8.5 million.

E ts f o 2LE
« Experts for radio
Andy Gray T E ES
— Seafish, Fish and
Chips/Seafood N B EEMERADIO
— Juliette Kellow Nutrition 2 BFBS Radio 2 | OXFORD Egglétsrgg,g

— Darren Walsh
Comedian/Pun

9 FM
ambassador v&‘aun

. . adio
 Radio stations covered Y%%(EI—!I?E .
BBC, commercial and
student stations WA TW

Radio 107 2




Recipe for PR 777] WALESchSunday FvehifioNews
success s tontseonemien e 1 1911y DUSINESS g

dishes to give you some inspiration Fish is the Dish warm mackerel salad on toast (Serves

APPLE-Y MUSSELS 1}
iserves 4)

Eﬂlhhmmmmmﬂu&m

Of UK P : ) ;Im‘n-e- 10-12

B Covking Ume: [ ."x.- T -l
! o d 13-15 miloutes, it
coverage secured for * B, —— 0
Seafood Week ' Wi b 7 b
3 T e R 1 onion, chopped <,
b= 5 g b 1 garlic cloves, chopped iF wide saueepan,
Total Reach: : oy s ST
’ . . Tnedin il - ;mlr::pil:i Ikh m‘:;rrr;-m apple and coak for
e Successful national, ' :  pieweatentyme Al e

L] '
Fresh difl, to garnish and I:rtn;tn thebol.

regional, online and

consumer media recipe The ?tess and 3@11&1131

placement to inspire

consumers. SPLASH 0UT| 17 September 2015 Youls

Apple-y Mussels ~ Cod curry in a hurry




BuzzFish

of coverage secured

Total 'buzzfish' reach of

A -inspired list of fish
facts across seven cities (Belfast,
Cardiff, Aberdeen, Liverpool,
Manchester, Birmingham
Newcastle, Plymouth and
Cambridge)

Attracted a total reach of
—albvisible with the
#seafoodweek hashtag.

Total audience reach across
print, online and digital spanned

Key message of eating more fish,
more often, achieved in 100% of
coverage.

s Visit Birmingham L] 2 Follow
Visit Balfast = <% Follow P @visil_bham
TV e ]
#Didyouknow each scale of the Belfast
Fish shows a different illustration on the
history of Belfast  #seafoodweek

It's #seafoodweek so why not treat yourself
to some award-winning quality fish and
chips at Birmingham's

@chamberlai™® &5 v
I I'd love a fish finger sandwich now...and

) E . what do you know it's #seafoodweesk this
week! fishisthedish.co uk/seafoodweek

It's #seafoodweek CUE #Liverpool related
fish facts from @fishisthedish

fishisthedish co uk/kitchen-talk/2. .. € 'ﬂ‘

§TH - IETHOCTOEER 216

AB VisitAberdeen ¥ % Follow
@visitabdn

Today marks the end of #seafoodweek
Maticnal Seafood Week: 7 fishy Cambridge facts flSh |Sth€d |Sh .CO.U k.’k'tc hen—ta Ik/2 I

Zy Cambridas Kt | Fomed Oocber

11 places in and around Newcastle to celebrate Seafood FEEN

BELFASTVIBE Chronicle CambridgeNews

DN H?Bin-_rirlwg}'ﬂ'ﬂ



H00k|ng in Journallsts = PRINT/ONLINE PLATFORM TOTAL REACH

T National online The Times (online) x4 10,000,000
B I I I I n g Sg ate Eve nt National print The Times (UK) X4 1,570,288
Regional print The Times (Scotland) x4 81,920
of coverage achieved with a total YN Cooked.com 122,693

reach of Foodie — online olive 25,000

Blog - online HapinessWherever.com x2 30,000

e A Specia| media event Blog - online Helsbels.org.uk 16,741

Bl”lngsgate FlSh Market Social media mentions Diabetes UK, Cooked.com and olive 201,578
12,048,220

*Foodie Friday: How to make good stock

Posted Septernioer 16, 2015 by Zen under Fogdle Frday, Quick & eolble DIY (Feci

fish fan packs

Cialzetan UK “obes
Friday night hips? For a great way
{and celsbrata




_”20 pieces
4.2 million and

11.5million

UK pun champion Darren Walsh
became the face of "
#fishpunday and took partin a

celebrity profile slot, as i
well as various broadcast W oo

opportunities. nON'T BE KOU

—o—S&eeess#&l—eﬁgagemen{—wifeh— s ghshpunday %

major supermarkets, seafood
brands, mongers, and global
consumer brands from

to

» Secret Seafish Board Room
Makeover

THIS REMINDS ME OF THAT SONG: THINGS CAN ONLY GET BETTER, BY D-BREAM.

#fishpunday




Belfast College B ONeVT, - -
i o
Cook-Off Event e e arming Life

Ballymoney Mews  Trending Ml Mational Business  Featwres  Your Community  Health

of coverage secured 11 October 2015

NRC Ballymoney's seafood PAULA McINTYRE: Ewing’s

SUCCESS Belfast shop is a symbol of hope
in a fast moving world

Pre-event coverage reach of
reach.

eek runs until next Friday, 16th October and is

» Belfast seafood-industry | | | _
= _ . e . platform to encourage us to eat more fish.
awareness feature reaching R
ne of the biggest problems here, despite being
1 by sea, is sourcing good fresh seafood. Fresh
rrecord, should not smell fishy! If the

= TOtaI print and Online reaCh Of ” - A . 1 5 : et counter smells of fish, just walk on by - it's a
all niche to Northern oSty \2F & s past its sell by date.
Le B |\ BELFASTVIBE
» The Seafood Week event and RS G AR R s W

media attention encouraged COLLEGE, BALLYMONEYTO  oc1 00D STARS OF THE FUTURE SHINE AT o=
aspiring chefs ahead of NRRLS - Ly 1) e
Northern Ireland’s Year of
Food and Drink (2016).

\
\.




2,152,287




Digital . SEAFO0D
SHEEk>

Advertising

« A variety of chqnnels Oumlé DavictHowds, B Horvey: 30 S T P VA
were used for digital ot il b 7 e

04 oy np 1. Heat the oil in a pan over a medium Cooking tima: 10-12 minutes

ad Ve rtiSI n g . X . heat. Add the onion and garlic and Serves: 4

- cook gently for a few minutes until
ROLL OVER » translucent. Add the curry powder, Ingredients
apples and peppers and cook gently

« 3.9 million Facebook T e KT for 1 minuie Nt ad th fsnchurks SRS

and stir in the coconut milk,
white Esh

ad Ve rt re aC h . 2. Turn the heat down slightly so all 1 Bsp sunBower ol

the ingredients are simmering and
cook for 10 minutes until the fish is

I | ed ;
» 26,000 clicks and a i coved g e (TR
. @ m Celebrate Seatood Week 2( hasn't, don't worry Just give it an extra e Ly roweer
click-through rate ' few minutes o somme. e
i 3.5 ith the rit d chapatis,
above average of M VAP Ol v

Al fin reduced-@l coconut

0.78%. =

" 1map choppad corandar, o
Qamish

1 large onbon, diced

removed and dioed

W& 5iHlg cooked basmal rice

"> 2 chappals, halved

FEfi Fishis the dish

“dish Sponsored - &

Enter our fantastic Seafood Week competition to win a Smeg fridge freezer and Enter our fantastic Seafood Week competition to win a Smeg fridge freezer and
other prizes other prizes

AND
LGARS OF OTHER

“dish

by Seafish

Celebrate Love fish in Celebrate Celebrate

Seafood Week Learn More Seafood Week Learn More Seafood W 'arn More Seafood Week Learn More | See more el

FISHISTHEDISH.CO.UK

Like Comment = Share Like Comment ¢ Share




Trinity Mirror
Content
Partnership

achieved, resulting in
with a CTR
of

 Double page spread
in the Daily Record
« Social Media calendar
e Content on Trinity Mirror
Websites
« Homepage take over

A e e

FU'DD WEEK

AR

Heart

B BT e e B SO BT Db VRIS TR C L.

100 VARIETIES FOR SALE ON OUR SHORES

Ty g ciapfy taill gy whs sy pbesdd | sy Hw pharee pd e
I'\lhr' llﬁ-'rﬂ-h e mbw .'IilllII Iﬁ!“hﬂ IIII'III||I|'

50+ isotytn « P 5 Dk + Spmrmornd

B i e bl M i iy

Arnold Cloark

Why you'll be fishing for compliments with a weight-
busting seafood diet




Regional
advertising

Regional advertising
was used in key
stakeholder heartlands
with concentrated
seafood industry
stakeholders including

My HADMIROAT OLTOME 7 005 THE VOICE OF Tl WESTCOUNTRY SINCE 1868

Dlestern l]llurmng llews

m

SEM:HH[' / 3 % o0 st
EWEEK> COOK ME . CBUYME S 2

Performance | Adultsin
example Aberdeen

Get on board for

SEAFOOD
WEEI( 20]5

SEAFO0D
SHEER

WIN

COOK ME .

Adults in e W QEWAEFEUIEE

Brixham —
South West

s COOK ME
Vale mayor ‘sorry’ for

h1s posts on Facebook BUY ME




Contact

Heather Middleton
0131 524 8691
07904 660484

heather.middleton@seafish.co.uk

CAHl]
Vil
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